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Createspace, United States, 2011. Paperback. Book Condition: New. 231 x 160 mm. Language:
English . Brand New Book ***** Print on Demand *****.Innovative approaches to selling products
and services are the heartbeat of any business venture, and branding is the aspect of marketing
that focuses on influencing prospects to believe that your products and services are the only ones
that provide a solution to their problems. The authors, Ken Banks and Robyn Winters, whose
experience spans more than 30 years, combine their expertise of brand strategy development and
marketing communication to artfully merge the concept of branding with the brain s four Buying
Styles. Together, they culminate in an original branding approach known as BrainBranding. What
is BrainBranding? BrainBranding provides a strategy that enhances any company s positioning in
the marketplace, ensuring that a brand stands out from its competition. It s an invaluable tool for
any type of business that wants to establish a brand that resonates with everyone in its target
market - and beyond. By understanding the buying styles and preferences of every prospect, client,
and customer, companies and individuals can increase their market share and improve their
bottom line. Why? Because among these groups of consumers,...
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Reviews
The ebook is simple in go through better to fully grasp. It is actually rally exciting throgh reading through period. It is extremely di icult to leave it before
concluding, once you begin to read the book.
-- Alexa nder Ja cobi
The ideal pdf i at any time go through. It is really basic but unexpected situations from the fi y percent of your pdf. Its been designed in an extremely easy
way and is particularly only after i finished reading this pdf through which really changed me, alter the way i really believe.
-- Pr of. K endr ick Str a cke
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